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Executive Summary

This document provides the plan for the activities related to communication and outreach across the target
groups, press and media, and the public. This work is part of WP5 Dissemination and outreach of results, T5.1
Dissemination outreach and community engagement.
Task 5.1 aims to ensure the promotion and the establishment of cooperation actions with other initiatives,
including other H2020/MSCA framework projects, EU and international initiatives, etc. The objective is to
optimize synergies between projects by providing input and receiving feedback from initiatives addressing
activities of common interest. This task addresses the general impact dimension of EU research programmes
in terms of public awareness, influence on national and regional research policies and research programme
administration.
EMERGENT project will use developed corporate identity and communication policy of the project, together
with the necessary tools: promotional materials and website to serve information about the project activities
and about the related field of research. This document provides also an overview on the dissemination
material developed for the project, such as logo, flyer, website, event representation materials, agenda, etc.
The dissemination activities will be carried out during the whole project lifetime with the collaboration and
active involvement of all partners. Exploitation objectives are set and future steps are defined.
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Introduction

The purpose of this Dissemination & Exploitation plan is to provide details for the dissemination and
exploitation actions to be developed during the project and beyond. Dissemination is a planned process of
providing information on the quality, relevance and effectiveness of the results of the project to key
stakeholders. Dissemination occurs as and when the results of the project become available.
The dissemination strategy is primarily guaranteed through the contacts and networks of the different
partners in each partner country (Italy, Spain and France) as well as to the wider community. The fact that
the partners either work as main disseminators in their countries or are active in their research activities
helps ensure dissemination through the activity of the project partners. Exploitation is associated with using
the project outcomes at different levels, during the project and beyond and taking benefit of the provided
resources.
The approach to dissemination is designed to fulfil the following actions, which are considered crucial for a
large diffusion of information about project activities:
-

Establishment of strategic plan for effectively disseminating the EMERGENT research results focused
on chipless RFID tags and sensors. It will outline the dissemination activities to be carried out during
the project lifetime and beyond.

-

Design of the dissemination material for the EMERGENT project, and targeted activities to ensure a
wide visibility and identification of the project.
Creation of promotional materials for driving efficient dissemination.
Extensive use of the web to distribute project information, documents and materials (i.e. Distribute
flyers and publications) and use of European Commission dissemination channels such as
newsletters, e-newsletters and other web tools, and where possible participation in external
workshops.
Organization/Participation in EU and international initiatives, networking events, conferences,
symposiums and specialized international meetings, including other H2020/MSCA framework
projects.
Organization of sharing of knowledge activities (workshops, trainings) to facilitate new skills
acquisition and career development for research and innovation staff members.
Establishment of an impact plan that will focus on the continued research, development and
potential exploitation of the concepts beyond the life of the project and potential application and
integration of the research and project results.

-

-

-
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Dissemination and Exploitation Management

The EMERGENT management structure includes the profiles of a Communication Manager filled by an UNIPI
staff member and of an Exploitation Manager filled by an ARDEJE staff member. These profiles will be
responsible for leading all important decisions regarding the dissemination and exploitation of each outcome
of the project and will work closely with the Project partners ensuring up-to-date and effective
communication and interaction with targeted audiences, so that the project results can be optimally
exploited.
The overall mission will be to keep track of the project’s achievements and to ensure its aims, in terms of
dissemination and exploitation, are reached. This includes the following activities:
- To support high level dissemination of project results.
- Dealing with intellectual property rights ensuring each partner’s claims.
- Monitoring the achievement of milestones and their dissemination by:
a) keep the public updated via the project website;
b) pursuing the exploitation plan for the chipless RFID tags and sensors prototypes;
c) supervising scientific and commercial dissemination activities.
The commercial exploitation will be subject of Task 5.2 Market and societal uptake activities and a dedicated
Deliverable 5.2 Sustainability plan will be released on M34 for this purpose.
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Dissemination plan
4.1

Dissemination Goals

The present Dissemination and Exploitation Plan comprises the necessary and likely key points in the
dissemination and exploitation of the project, trying to ensure that:
- as many institutions, authorities, companies and people in charge as possible get to know about
EMERGENT, its content and goals;
- EMERGENT is established in the respective fields as a kind of keyword/brand for chipless RFID
technologies;
- the project is not ‘closed’ at the end of the project; its results and products are planned to be further
used and marketed.

4.2

Dissemination Target Groups

EMERGENT is a project focussing on the development of chipless RFID tags and sensors, applicable in various
scientific and economic fields. The key audiences will be defined as the project develops, but the starting
points include:
-

technology developers

-

technology providers

-

relevant networks

- logistics and security industry
The technical developments will be disseminated to the scientific community and the resulting prototypes
will be introduced both to the scientific community and to the market.

4.3

Dissemination measures

The dissemination and exploitation strategy will be composed by a variety of actions aimed at disseminating
the information about the project results, the existence of the EMERGENT Network, at facilitating the
knowledge sharing inside and outside the project Network, and at directly engaging with the public at large
(not just within the scientific community).
The main distinction will be, in any case, between the events to be organised in the framework of knowledge
sharing or outreach/dissemination activities, as suggested below. To this end, different types of activities and
events are planned to be organised according to the target group, contents and level of information (i.e.
public, restricted, others). For some of these sessions some external researchers will also be invited to
participate, of course depending on the contents and added value for their participation (i.e. need for
bringing new knowledge inside and/or outside the consortium).
- Measure 1: Building the Consortium Network
Expected impact: Dedicate effort on building the user base through social media and events.
Key Performance Indicator/s: A database of relevant interesting sources will facilitate regular increase of the
community.
- Measure 2: Web platform and social media engagement
Expected impact: Ensure EMERGENT website and social networks play a central role in the EMERGENT
communication and marketing strategy.
Key Performance Indicator/s: A database of relevant interesting sources will facilitate regular updates.
-

Measure 3: Knowledge sharing events
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Expected impact: Facilitate knowledge sharing, new skills acquisition and career development for research
and innovation staff by exploiting EMERGENT workshops and training activities.
Key Performance Indicator/s: Researchers involved or not in the project will be invited to participate in the
planned EMERGENT training/workshops events.
- Measure 4: External events
Expected impact: Create awareness of the importance of research to the European society and to raise
awareness of the Marie Curie Actions through selected pertinent events and promote presence and outcomes through the web and social networks.
Key Performance Indicator/s: Researchers will be encouraged to share new knowledge and their scientific
EMERGENT experience by participating as speakers at EU/International events. Synergies with other EU
Project will be considered to ensure wherever possible that there is knowledge interchange between projects
and the continuous exchange of cutting-edge results and novel ideas in the relevant field.
- Measure 5: Media releases
Expected impact: Maximize visibility of the EMERGENT outcomes across a wide range of relevant media
channels and promote the career of researchers, their role and the research in the field.
Key Performance Indicator/s: Articles in newspapers and online journals will be published by the project
involved staff, disseminating the results of the project and how these results could be relevant to the research
and innovation community.
- Measure 6: EMERGENT events
Expected impact: Ensure effective demonstration of the EMERGENT platform and foster the market uptake.
Key Performance Indicator/s: One Info or Open Day per hosting partner organisation will be organised for
raising scientific and market awareness in the Emergent specific topic. A two-day final Conference organised
in different keynote sessions, round tables and networking sessions will be organised under WP1 in M36.
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Dissemination channels and material
5.1

Project Logo

The EMERGENT project logo has been designed in proposal phase. Several proposals were reviewed. The
logo presented to Figure 1 was selected. To be in coherence with the objectives of the project and its scientific
topics, the EMERGENT logo's graphical symbol match several concepts related to missions and activities of
EMERGENT. In particular, the sprout wants to recall the vitality of the chipless RFID technology that has to
be nurtured and cured to bring it from the birth to the level of a mature and robust tree. In this sense, the
growing process will "emerge" and flourish within the "greenhouse" provided by the project. Among the ripe
fruits, a particular attention will be given to the implementation of chipless RFID tag realized on green
substrates, such as paper, hence the green colour was chosen to communicate this aim. The leaves of the
sprout, as the EMERGENT partners, are rooted on a solid and fruitful scientific and technical ground, which
will guarantee the success of the project. The dissemination of the results and the strong interaction with the
technical and scientific communities will foster new seeds that may germinate in future common actions.
EMERGENT logo will be used to identify all project results including deliverables, dissemination material, etc.

Figure 1. EMERGENT logo

5.2

Project website

EMERGENT will have its own website making some project information available online. It will be further
developed during year one and regularly up-dated throughout the project. The site will be interactive and
contain project and partner’s descriptions and regular updates on the progress of the project. There will be
a news section. It will support videos and will carry e-versions of hard copy material. It will build awareness
of the project and link to a network of representative associations and institutional websites. It will identify
and describe potential applications for the project concepts. It will be built and run by Generation RFID as
webmaster and regularly updated by the Communication Manager.
The website intents to describe in more detail the project’s activities and provide more information than
those included to leaflets, flyers, etc. Within its primary scopes stays the provision of an integral
communication tool for stakeholders via the EMERGENT stakeholders’ communication platform. This is
considered important in order to promote communication and possible collaborations with other projects
and initiatives. The website is reachable to the URL: http://www.emergent-rise.eu. It will be regularly
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updated with news about the RFID technologies and all relevant events. All the project materials will be
hosted by the website and accessible to the large public.
The website is actually under construction and will be running by the end of June 2015. The beta version of
the Project website is ready and is actually being implemented. A picture of the homepage is given
below (Figure 2).

Figure 2. EMERGENT website homepage
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Project Flyer

One additional dissemination activity of the EMERGENT project is the design and printing of informative
flyers. The project flyer will be distributed to various people during conferences, workshops and in general
project’s events.
The front cover includes EMERGENT consortium with partners’ logos, the EC logos, and Emergent contact
details. In the back cover of the flyer are described the EMERGENT activities and outcomes.
The flyer presented to Figures 3 and 4 is already prepared.

Figure 3. EMERGENT flyer – front cover
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Figure 4. EMERGENT flyer – back cover
The flyer should be distributed in the networking activities participated by the EMERGENT partners.
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Project presentations template

For the presentation of EMERGENT in the different external networking activities should be used the Project
presentations’ template, used also for internal activities and provided in Annex L to the Quality Management
Plan (see Figure 5 below).

Figure 5. EMERGENT presentations template
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EMERGENT Event Representation Materials

A major part of the dissemination plan is the organization of events for fostering links between research and
private sector; ensure further dissemination and exploitation of the project outcomes as well as research
output of ICT and technological interventions in the RFID technologies sector to all concerned stakeholders
at national and regional levels. A final conference at M36 will be organized in Pisa (Italy); for this event other
specific communication tools will be designed to advertise the meeting and help awareness the project.
A poster will be designed to be placed at the entrance of the Department of Information Engineering of the
UNIPI, venue of the event. It will include the title, date and place of the event with the logos of the EC, the
project and consortium members.
Figure 6 shows the poster of the first Training event in Pisa.

Figure 6. Poster of the EMERGENT 1st training event
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The template of event’s agenda is provided attached to the Quality Management Plan, including the title of
the event, venue and date, list of participants, list of presentations, etc.
The Agenda of the EMERGENT 1st training in Pisa is pictured to figure 7 below.
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Figure 7. Agenda of the EMERGENT 1st training event

5.6

Mass Media, Press release

The EMERGENT project aims to benefit from the publicity and contacts that have already been made by the
work that have proceeded its kick off. An article has already been published on the following local
newspapers, "Corriere Fiorentino", "Tirreno Pisa", "Nazione Pisa", and on the websites of "PaginaQ",
"gonews.it" and "PisaInformaFlash.it".
An initial press release has been written by the Project Coordinator. Each partner has published a version of
it on their own website. The partner’s own websites will keep the public informed until the project website
is online. All partners will continue to notify the public in their country and professionals in their respective
fields about EMERGENT news, thus disseminating the project to a wide audience.
Official press releases will be agreed on from time to time as the project progresses. Contacts to be exploited
include press channels used for previous works of the involved partners. The news section of the project
website will be up-dated frequently by the Communication Manager gathering inputs from all partners.
The Project is already being disseminated via Twitter, which we believe will be a very effective tool for the
exploitation of the project results.

5.7

Official EU pubblication Channels

Whenever an important milestone in the project has been reached, the subsequent press release will be
forwarded to the relevant EU dissemination portals. The press releases will be directly transmitted via Cordis
Wire (http://cordis.europa.eu/wire/). The Consortium will also try to get published on
http://cordis.europa.eu/news/ and http://www.ec.europa.eu/research/infocentre/all_headlines_en.cfm.
The Project Officer will be contacted with regards to more dissemination initiatives supported by the EU.
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Scientific Journals and Conferences

The participation in international conferences in the relevant field makes will bring EMERGENT closer to a
wide expert public. Lectures, workshops and contributions to special committees, in events focusing on the
topic area, will bring the idea of EMERGENT closer to these interested people. All activities and dates will be
collected on the project website.
Academic dissemination comprises writing journal and conference articles, specialized press releases,
participating in and attending targeted conferences and workshops (focusing on international conferences
in the relevant field). The majority of the partners in the Consortium are highly cited in the scientific
community with over two hundred publications between all the partners. In addition, members of the
Consortium are actively involved as members of the Programme Committees of several conferences, such
URSI Atlantic Radio Science Conference (URSI AT-RASC 2015) and are well positioned to organise future
workshops and conference sessions focused on aspects of the EMERGENT project.
Reflecting the scope of EMERGENT, there are several scientific fields that will benefit from the project
experience and results. Examples of potential target scientific journals, publications and conferences are
listed as follows:
-

IEEE Transactions on Microwave Theory and Techniques

-

IEEE Transactions on Antennas and Propagation

-

IEEE Antennas and Wireless Propagation Letters

-

IEEE Antennas and Propagation Magazine

-

IET Electronic Letters

-

Radioscience

-

IEEE Antennas and Propagation Symposium

-

IEEE International Microwave Symposium

-

European Microwave Week

-

European Conference on Antennas and Propagation (EuCAP)

-

URSI Radio Science Conferences (AP-RASC, AT-RASC, EMTS, General Assembly)
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6 Dissemination Road Map
6.1 First Year Dissemination Activities
Dissemination activities carried out in the first year of the project will include:
- setting up the project website
- publishing flyers/posters
- implementing knowledge sharing project activities
- promoting the project on conferences and events by participating in external networking activities
- spreading the word of EMERGENT in every suitable context
- sending out first press releases
- further dissemination activities

6.2 Second Year Dissemination Activities
Dissemination activities carried out in the second year of the project will include:
- extending the project website
- implementing knowledge sharing project activities
- promoting the project on conferences and events by participating in external networking activities
- spreading the word of EMERGENT in every suitable context
- submitting papers to academic journals and engaging with the wider press
-

further dissemination activities

6.3 Third Year Dissemination Activities
Dissemination activities carried out in the third year of the project will include:
- extending the project website
- implementing knowledge sharing project activities
- promoting the project on conferences and events by participating in external networking activities
focusing on exploitable results
- spreading the word of EMERGENT in every suitable context
- submitting papers to academic journals and engaging with the wider press creating a detailed
exploitation strategy for the final project results
During and after the end of the project, the consortium will aim to promote the advances in technology
developed by the EMERGENT project, through training, networking and dissemination activites, to positively
influence working practices in the sector. In order to manage this, we will initiate dialogues with stakeholders
about the concepts as well as content and research targets of EMERGENT. It is necessary to convince relevant
stakeholders of the EMERGENT technology concept.
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6.4 Planned Project Training activities
Training subject

Supervising Participating WP Related
EMERGENT EMERGENT no. Task
Partner(s)
Partner

Training
period

Electromagnetic
material
characterization

UNIPI

Training Target
Target
location hosted
own staff
and venue staff type type and
and no.
no.

URV, ARDEJE 2

2.3 and
2.4

28-29th May PISA (IT), Up to 10 At least 2 ER
ER & ESR
2015
UNIPI-DIE

Overview on
UNIPI
Periodic Surfaces
and their
applications
(Preparatory
training to Task 3.1)

URV, INP
Grenoble

3

3.1

11th June
2015

Tarragona Up to 10 At least 2 ER
(ES), URV ER & ESR

Reader
implementation
techniques for
chipless-enabled
sensors
Time-domain
measurements
using UWB radar
and practical RFID
case studies

CUBIT

TBD

3

3.7

max 3 days

Pisa (IT),
CUBIT

Up to
10 ER &
ESR

At least 2 ER

URV and
GENERATIO
N RFID

TBD

3

3.4

max 3 days

TBD

Up to
10 ER &
ESR

At least 2 ER

Chipless
Measurement
techniques

INP
GRENOBL
E

TBD

3

3.4 and
4.2

max 3 days

TBD

Up to 10 At least 2 ER
ER & ESR

Coding Chipless
tags

INP
GRENOBL
E

TBD

3

3.1

max 3 days

TBD

Up to 10 At least 2 ER
ER & ESR

Realization of
chipless sensors
with standard and
green technologies

ARDEJE
SARL

TBD

3

3.6

max 3 days

TBD

Up to
10 ER &
ESR

At least 2 ER

Figure 8. EMERGENT Training activities
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6.5 Planned Project Networking activities
Networking event Type and target group

Location

LOPEC 2015

Munich GR)

International Exhibition and
Conference for Printed
Electronics Industry, research
laboratories and universities
European conference on
antennas

EUCAP 2015
Lisbon (PT)
Workshop on
chipless RFID and
sensors
Industry, research laboratories
and universities
URSI-AT-RASC
2015

1st URSI Atlantic Radio-Science
Conference

Gran Canaria
(ES)

Date

Expected
no. of
participants
rd
th
3 – 5 March up to 100
2015

Participating
EMERGENT
Partner(s)
ARDEJE

13th - 17th April up to 25
2015

UNIPI, URV

18th - 25th May up to 100
2015

UNIPI, URV

Open scientific program
composed of submitted papers
within the radio science domain
Info day on
electronics
engineering
Info day on
antennas and
wireless
systems
EuMC 2015
7th European

Graduate students meeting
PhD students from URV and
visitors
Graduate students meeting
PhD students from UNIPI and
visitors
7th European Microwave
Conference and trade show

Tarragona (ES) Every June
for three
years

up to 30

UNIPI, URV,
Generation RFID

Pisa (IT)

up to 30

UNIPI, CUBIT, TBD

up to 25

INP Grenoble, TBD

Paris (FR)

Every
September
for three
years
7th - 10th
September
2015

Industry, research
laboratories and universities
NIGHT European
Researcher’s
Night

European
School on RFID

Pan-European event bringing
the researchers closer to the
general public by promoting
their research and innovation
activities and showing
examples of their experience

In more than Every last
wide public
30 countries Friday night of event
and 300 cities September

Researchers, pupils and
students, public at large in all
its components
Course on ‘RFID Technologies, Valence (FR)
from Concept to Applications’
supported by EuCAP and EuMA

Every
September
for three
years

up to 25

All Partners

ARDEJE, INP
Grenoble,
Generation RFID,
TBD

Researchers and PhD students
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Cascina (IT)

21st October
2015

up to 30

CUBIT, UNIPI, TBD

Industry, research
laboratories and universities
NIP Conference

Non-Impact printing conference TBD

Industry, research laboratories
universities
Workshop on RFID and
Event
focused on the various
Pisa (IT)
applications for fields of application which can
sensing,
benefit the RFID technology
localization and
PhD students from UNIPI and
products
traceability
visitors
Workshop on
Future RFID

Dedicated event to the future
directions in RFID

Valence (FR)

On annual basis TBD

TBD

6th - 8th October up to 40
2016

UNIPI, CUBIT, TBD

12th - 13th
November
2016

ARDEJE, TBD

up to 30

Industry, research laboratories
and universities
One-day demo
Demo workshop
Cascina (IT)
28th November up to 40
2017
session
presenting RFID Industry, research
laboratories and universities
chipless sensor
prototype
solution
Further
activities will be identified and defined during Project implementation

All Partners

Figure 9. EMERGENT Networking activities

6.6 EMERGENT Final Conference
At the end of the project, a two-day final Conference will be organized in M36 including different keynote
sessions, round tables and networking sessions and will be hosted at the University of Pisa, Department of
the Information Engineering, Pisa (Italy). The idea is to bring an invited group of experts from the various
scientific, technological disciplines together to discuss the results and to engage in a “hands-on” interactive
experience. This will allow a deeper experience, which will aid the far-reaching dissemination made possible
by personal contact.

6.7 Dissemination Activities beyond the Project duration
The project’s work and results will continue to be a part of the dissemination activities by all partners
whenever the context allows it. Publications will continue to be written after the end of the project and the
project website will remain online for at least 3 years afterwards.
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Synergies with EU Projects

Opportunities to network with other projects and partners will be considered, to ensure wherever possible
that there is knowledge sharing between projects.
Members of the EMERGENT consortium collaborate in a variety of excellent and complementary national
and international networks, e.g. European Microwave Association. This will ensure the continuous exchange
of cutting-edge results and novel ideas with other EU Project in related research areas.
Participation in the EU and specific MSCA networking events will make possible to establish synergies with
other EU projects for future collaboration, including joint research and innovation programmes and project.
EMERGENT will register on E.N.T.E.R. - The European Network for Transfer and Exploitation of EC Project
results, which supports an internet platform with more than 400 members from more than 30 different
countries. Through this platform, each registered member can disseminate contents, goals and results of his
project to other members. Since the members normally are public authorities, educational centers,
associations, companies, etc. more than 10.000 people can be reached this way.

A Dissemination and communication activities report will be released on M36.
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EMERGENT Exploitation plan

Exploitation implies defining the necessary actions to bring increased visibility to the project by involving the
needed end-users, stakeholders with the aim to transfer the results/products into their professional
domains.
The key objectives for the exploitation of the EMERGENT results are:
- make the technical developments known to the scientific community
- promote the resulting prototypes within the community
- make the results and benefits of the developed outputs attractive and known to the wide public
and scientific community
This will be done by focusing on the real benefits of the research, marketing the project results and creating
the basis for further research, development and implementation.

7.1

Intellectual Property Rights

Since EMERGENT aims for a lasting and long-term realization of its technologies and products, it is important
to clarify the rights of use and possible development of individual products. During the project duration the
EMERGENT products will be fully available to all partner institutions.
In general, the Consortium will take as guideline the clauses from the Consortium Agreement, which are
based on the GA. The details of usage, further duplication, commercial use and dissemination will be
stipulated in detail during the project. The Exploitation Manger will lead these discussions and support to
conclude final decisions in agreements. A specific IPR agreement may be concluded be the end of the project
when the exploitable results become clear.

7.2

Exploitation Strategy

Exploitation of the project results requires the development of an appropriate marketing and manufacture
mechanism to ensure the project’s sustainability. Therefore, as preparatory steps towards designing the
strategy, we have to address the following five basic questions:
What?
What are the project results that can be exploited? To which sector do they belong (academic, technology,
education, institutions etc)?
To whom?
Identify target market(s), main target groups or end users suitable for the exploitation of project deliverables.
How?
Which mechanisms and strategies should be used for each type of project outcome and according to which
user needs?
Why?
What is the aim of each partner’s individual exploitation plan?
By whom?
Which project outcomes/product(s) can be best exploited by the Consortium as a whole, if any? Which
project outcomes/product(s) can be best exploited by the commercial partners in the Consortium (CUBIT,
Generation RFID, ARDEJE)?
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The exploitation strategy will be developed during the course of the project. An internal first version will be
prepared towards the end of the second year, when the exploitable results should become clearer. A final
version will be elaborated and put into action during the third year of the project as the bases for the
sustainability plan.
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Commercial exploitation and societal uptake

In order to accelerate EMERGENT product(s) uptake especially from the industry a specific Sustainability plan
will be released on M34 providing a market analysis and business planning of the developed prototypes.
In particular, the Sustainability Plan will include:
- updated market analyses related to the RFID sector,
- business modelling exercises and potential revenue streams,
- SWOT analyses, including gaps in expertise and skills,
- mapping and exploration of the economic viability and re-usability in more possible scenarios.
The societal impact of the EMERGENT project will be monitored since the ramp up phase and continuously
evaluated. Two Societal Impact reports will be released in M13 and M36.
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Conclusion

This document comprises a comprehensive Dissemination and Exploitation Plan in the context of the
EMERGENT project with a common graphic identity, specific tools and the activities addressed to the
identified target groups. The list of activities will be further updated during the lifetime of the project with
initiatives still to be identified.
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10 Annexes
The following annexes are attached to D5.1:
- Annex 1 – EMERGENT logo
- Annex 2 – EMERGENT flyer
- Annex 3 – Project presentations template (Annex L of the QMP)
- Annex 4 – EMERGENT poster example
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